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Campaign Strategy

The objective of the campaign is to create awareness amongst 
British Columbians of the MagsBC brand, specific member 
magazines and the content they have to offer. 

To make the most of the available media budget and reach as 
many British Columbians as possible, we segmented the 
participating magazines into 5 areas: 1 for all magazines and 4 
distinct groups.



Media Mix

+ Donated placements in member magazines
+ Donated placements on member websites
+ Transit shelter ads 
+ Targeted social media campaign on Instagram 

and Facebook



Digital Media Timing

  

All Magazines

March 15 - April 14

Flight 1

  

Lifestyle & Leisure

April 15 - May 14

Flight 2

  

Arts & Culture

May 15 - June 14

Flight 3

  

Business & Community

June 15 - July 14

Flight 4

  

Writing & Visual Arts

July 15 - August 14

Flight 5



Lifestyle05
● Real Estate
● Home decor, home reno
● Fashion

Leisure04
● Travel, Culinary Tourism, Wine & Food
● Aviation, Snow Sports, Snowmobiles
● Yoga, meditation, the outdoors

Writing03
● Poetry
● Fiction
● Short Stories

Art & culture lovers02
● Art, Fine Arts
● Theatre, Live Performances, Live Music
● Classic Music, Dance, Ballet, Opera

Readers & non-fiction 
lovers01

● Reading
● Magazines
● Documentary Films, Biographies

Business06
● Business, management, finance
● Human resources, entrepreneurship
● Investing, stock markets

Community07
● Local news
● Current events
● BC history

Digital 
Media 
Targets



Creative Strategy

+ The subject matter of each ad is gleaned 
from BC magazine member content

+ Not direct quotes, but each builds on 
featured topics and ideas

“We have a magazine for that”



https://docs.google.com/file/d/1b4JYDg_XpiVZuc_IwnxUfmj1cLq-GxDM/preview


https://docs.google.com/file/d/17RMO5w8PIbc26MxT4Lxf_cE74ggHKvK1/preview


Transit Shelter Ad



Print Ads



Print Ads



Performance Highlights

+ 458,245 impressions
+ 188,228 reach
+ 1,793 clicks 



Next Steps
to end of Campaign - July/22

+ Continue weekly reporting and optimization
+ Test stories/reels with sound/music
+ Incorporate magazine bundles into the CTA



Questions & 
Comments?



Thank you!


