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The objective of the campaign is to create awareness amongst
British Columbians of the MagsBC brand, specific member
magazines and the content they have to offer.

To make the most of the available media budget and reach as
many British Columbians as possible, we segmented the

participating magazines into 5 areas: 1 for all magazines and 4
distinct groups.



+ + + +

Donated placements in member magazines
Donated placements on member websites

Transit shelter ads
Targeted social media campaign on Instagram

and Facebook



Digital Media Timing

Flight 3 Flight 4 Flight 5

All Magazines Lifestyle & Leisure Arts & Culture Business & Community  Writing & Visual Arts

March 15 - April 14 April 15 - May 14 May 15 - June 14 June 15 - July 14 July 15 - August 14
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Digital
Media
Targets




Creative Strategy

“We have a magazine for that”

+ The subject matter of each ad is gleaned
from BC magazine member content

+ Not direct quotes, but each builds on
featured topics and ideas
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Magazines BC
p d

BC's Magazine industry is as diverse and interesting
as we are. Expand upon all that interests you and
support a homegrown industry.

findyourbcmags.com Learn More

OO s saneFriesenand 291 others 55 comments



https://docs.google.com/file/d/1b4JYDg_XpiVZuc_IwnxUfmj1cLq-GxDM/preview

Magazines BC
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BC's Magazine industry is as diverse and interesting
as we are. Expand upon all that interests you and
support a homegrown industry.

findyourbcmags.com Learn More

OO s saneFriesenand 291 others

55 comments



https://docs.google.com/file/d/17RMO5w8PIbc26MxT4Lxf_cE74ggHKvK1/preview

Kids’ nutrition. Fledgling

aviators.

Feminist critique.
Snowmobiles.

Experimental poetry. Youth

entrepreneurs.

magsbc.com/findyourmagazine MagaZin e @

association of
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BC DLUMBIA VANCOUVER | Senvces "of Canada. Ca]la

Transit Shelter Ad



Print Ads

The catharsis of songwriting.
Want to become a sheep
farmer? Feminist criticism.
Dealing with your own crap.
Literally.

Sex and dementia.

Blackness. Ballerinas and
cracked ribs. Emotional
exorcism through music.
The myth of confidence.

Laid-back indie karma.

We have

a magazine
for that.

magsbc.com/arts-culture Magﬂgmeﬂf ’é :i
Comrve @ SRt ist 5 | Canadi



Bold journalists & ghost
writers.

Build a green guitar.

Why
are fertilizer prices soaring?

Forest
breathing for all.
The ugly side of
beautiful fish.

Print Ads



+ 458,245 impressions
+ 188,228 reach
+ 1,793 clicks

Sessions Users Pageviews % New Sessions

111.37% 133.63% 7.80% 12.01%

3,141 vs 1,486 2,619 vs 1,121 5,831 vs 5,409 81.41% vs 72.68%




+ Continue weekly reporting and optimization
+ Test stories/reels with sound/music
+ |ncorporate magazine bundles into the CTA



Questions &
Comments?
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Thank you!
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