L bals T ]
| r,..—......“.....,........

et
. |y 'l_rlr'
=

S

i

-
e

i

X
T

-_'H.

J
o
T
=3
- =
- B
=

¥




EDITORIAL THAT STANDS ABOVE

“Other MTB sites are where | go when | only have time to check the news over a quick coffee.
NSMB is the site | go to when | want to savor an article with a glass of scotch.”

Vancouver's North Shore has evolved into an epicenter of the
mountain bike world, and NSMB.com is the go-to source for
news, reviews, and multimedia content from this world
famous riding area. As the influence of the riders, companies,
and trail builders from the North Shore has grown, so too has
that of our online magazine.

The internet is a wildly different place now than it was when
NSMB.com first went live in June, 2000. From forums and
annual video releases seen only on VHS or DVD to daily
‘bangers’ and social media, the online landscape has changed
as much as the bikes we ride.

What has not changed is our singleminded focus on the
things that matter most: our readers.

- NSMB reader, article comments

Whether it's thoughtful and honest gear reviews, or stories
about the people and brands that make the riding
community special, our focus lies on those who come to our
Site every day to read real eqitorial, not enaless sterile news
releases, pay-to-play reviews and clickbait.

NSMB has always been synonymous with high-quality content
covering the latest in mountain biking from around the world:
editorial, trip reports, proauct reviews, interviews, podcasts,
and videos.

We like a well-written story and beautiful photos. Sometimes
it's a podcast or a video. But it's always guided by a dedication
to our readers and the knowledge that the greatest things
about mountain biking are the good times along the way and
the glow of a post-ride hang.

Dave Smith



SITE TRAFFIC

Influence That Punches Above Our Weight

MONTHLY WEBSITE TRAFFIC TRAFFIC AROUND THE WORLD

@) - .
Unique Users: 1.1M U.K.-8.3% Australia-3.8%

D Annual Page Views: 5M

Avg Time on Site: 4:39 Germany-3.2%

New Zealand-2.2%

France-1.6%

Male: 83.2% Female: 16.8%

Switzerland-1.2%
Netherlands-1%

Italy-1%
Finland-1%

25-34: 23.6% Tablet: 3%

18-24:11.6%
65+: 4.6%
55-64: 9.3%

Desktop: 35%
35-44:29.8%

Mobile: 61%
45-54: 21%



SOCIAL MEDIA

Winning Friends & Influencing Riders

INSTAGRAM AUDIENCE IN 2023 FACEBOOK AUDIENCE IN 2023

E| Subscribers: 30,800 [9] Subscribers: 138,000

18-24: 11.4% 18-24:17.3%

25-34: 28%

13-17: 4% 25-34: 38.3%
65+ 1 7% 13-17: 1%
55-64: 4.7% W 65+: 1.6%
\ mx“‘x 1644 30K 1301 55-64:4.6% x .
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New Zealand-2%
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Germany-3.7% Germany-4%
Australia-4.3% Australia-4.5% o Brazil-8%
Canada-22.8% Italy-7% S8

U.K.-9.7% Erancelb Mexico-8%



NEWSLETTER AUDIENCE IN 2024

O subscribers: 15,391
D Open Rate: 33%

Male: 81% Female: 11%

Unknown: 8%

18-24: 5.8% 25-34: 33%

b5+: 8.3%

55-64: 5.1%

45-54: 18% =S Lk

NEWSLETTER

Hitting Hard Core Riders Right in the Inbox
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Our weekly newsletter helps drive traffic back
to NSMB.com, keeping our feature content
front and center. Newsletter ads, subscriber
incentives and giveaways are a good way to

get in front of our most dedicated audience.



ADVERTISING - DISPLAY

Don't Underestimate the Importance of a Good Repeat Impression
Wasthead (Lockout)
1920 % 400

Either as a complement to an omnichannel campaign, an element of a branding

vresc . f.  FUEL EXe (swows | _
- > strategy, or to promote a seasonal sale, display ads still have plenty of value when

executed properly. We offer a variety of sizes and locations that help make sure

Half Page your campaign gets seen. Creative services available upon request.
8 300 x 600

All of the options you expect are available: geo-targeting, masthead takeovers,

mobile optimization, multi-campaign coordination, A/B testing, etc. CPM rates are

i

M niingReCtEnztc based on run of site placements to make things easy, but custom pricing is

300 x 250

available if you want to target a particular size or location.

Most display ad sizes are IAB compliant. Specs available upon request.

Masthead (Lockout-Mobile) Inline Rectangle Mobile Banner
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ADVERTISING - VIDEO PRE-ROLL

Harness Video Views

We keep pre-roll ads contained to controllable numbers so it doesn't impact the
viewing experience. As a result, CTR numbers are impressive (averages range from
10-22% depending on the campaign). Inventory is limited and these campaigns
produce best results when they use a mix of display and pre-roll. Creative should

be changed monthly at least.

Recommendations:
Maximum video length: 15 seconds (longer if it's good ride footage)

Size: 640 x 480 (our system renders the ad into all necessary formats/sizes)
File type: MP4

Max file size: 10 MB




ONTENT & CO-PRODUCTION

Alternative Ways to Connect with our Augience
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We believe that content marketing only works if all three players receive value: you
(the brand), us, and most importantly, the audience. We hate the word advertorial
- we hate reading advertorial even more. But we understand the value of getting
your message in front of our audience in innovative ways that avoid overt sales-y
messaging or hyperbolic claims. In the following pages are examples of a few ways

we approach branded content, but we're always happy to discuss new ideas or

Youen protuably ween dgrama. lop tha Bafione (o paplain how Gone-Tae functong, bt Bhare’s o Mty maey 40 & than mapets the o

How Gore-Tex Worlks
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perimance

1 - Pressure Differential

WatsigralBnbathally Mbmbraned feed bh Smancemsint whitis warmith Sre st Brekiung o0 [ indide of 1R Ghimait that
wWill prsh waber [in & wapos Srie] bo the ouisice wheve it conderses once it oolides with ooolier g, Arpthing thad menimines
o rwernes this presssune difersntial will deoresse the membrane’s eflenhress. This includes Ioose areas whiesne the fabic is
frtFaer froam your body - Bhe ared pnder your armmi fer ezample. 1hgis Larger ipacei rorpdie 1he previune nequined fa ganih
VAPOUT bo the innar edpe of ohe RN 13 8 can b treraported (0 the outshde. BEst cane SCEnario, MIrtin 15T & 3 rest -
Shiim TICNE garment with gaakecs. Vieras Jre aciually notusedul &5 far a5 membrars perfonmance, bece they incroduce
ek 3ir 03 e irdddi @rinsrrmalin Bl decredrds the Srdsiuns differential, Bur i B sl whesns 1Fubdary ared practEalty
eodbdie, bag s we glio know that wents sre exsential for high cutpt sctaities. There are times when youre s going to
gEreErane 100 masth Feat and Dweat vapour Tor ohe mesmibeane (0 handle. When Bt hapgens, you need Do use dhe vents in
grier {0 Soirgd enmiary, Figwiress, Erdrenryg Rdr BRL Mgt yoser garanl's sty 1S fre s i ght =it hirer long
yeoig berwe Ehose venis open. Thee soomer you chose them. or reduoe the opening. the mone you allow Gone-Tex to pet Back b
doingg s pob 10 e pUlatE VOUT 1T TN

A% this poang | 'was SEarTing Do undersiand just how impaortant & garment’s it i in relation to the membrane's performance. i
Wais alsn chEd - BT 3EAN - jUST oo IMpOIanE it is 0o Pet lagering s right

2 - ‘Water Must Bead on the Outslde

Yoorul reoea Paoes water beads up and rols off & neve oot Thar's not Goee-Tes ol wirk - trat's DWR {Durabis Waner Repellens)



CONTENT: BEHIND THE BRAND

Shining a Light on the People Behind the Products
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One of the biggest challenges for brands is finding a way to connect with
consumers. The most compelling stories within any company are about the
people making them tick. Let us help you bring the world inside your four
walls. We'll send a photographer and/or videographer and a writer to come

and help tell your company’s story to our audience.
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Words A) Barlas Photos A) Barlas Except Where Noted Date Jan 2, 2019

Imagine landing in a position where you're the head of a respected brand without planning for it... In a sense, it's how
Chromag was formed, but on the flip-side, not at all. lan Ritz, the founder and owner of Chromag Bikes, had always wanted to
design a well thought out frame but admits he had no idea the brand would end up as successful as it is today.




CONTENT: PISTONS & PIVOTS

Not Just About Bikes!

W, OO0 | _ Bikes and cars go together like tequila and lime. Lots of riders customize
'.—: .flf'l'll'.l' Gear Articles Videos Podcast Photos Shop Buy & Sell Forum O\ o Log-in : : N 3 ’ % ] g
e | their bikes. Many have interesting vehicles. This series takes a photo-driven

look at interesting people with cool bikes and cars (as well as trucks,
motorbikes, whatever ya got!).

The presenting sponsor receives mentions in social posts supporting each
release, a logo atop each article and the opportunity to support a

user-generated contest with prizing and promotion. We also support the

|=TQNJ&P|5DT5 : (il ; 5# Tt i Y | 2 | : _ _ _ _ R _ _
g ol o R 1. series with ads on the site and its own dedicated column listing in the main
[ . 5 ! e .
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menu up top (under ‘Articles’).
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ONTENT: 2-MINUTE EXPERT

Long-Lasting Content That’s Easy to Digest and Share

Gear Articles Videos Podcast Photos 5Shop Buy & Sell Forum

Words Pete Roggeman

PRESENTED BY 7MESH, -

Photos Brian Goldstone / TMesh Date Jan 24, 2020 Reading time 4 min

Presented By
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CYCLING APPAREL

2-Minute Expert: How Gore-Tex
- WorkKs '

A series that gives readers a shallow dive into certain topics with the idea of

giving them enough info to gain an understanding, if not total mastery of the

topic.

Examples: fork offset, other geo concepts like the relationship between

reach, stack, and seat tube angles, carbon layups, rim construction,
compliance... you get the idea. The general thrust should be broad enough

Maintaining your Gore-Tex Garment

Getting back to helping frustrated Gore-Tex customer servioe reps worldwide, there was an old maintenanoe sdage that said
“wash it lobs, dry it hot™, Exsencialty still true, with a few caveats. Here, then, is how to cane for your Gore-Tex jacioet (and other
wib memibrane garmrnis)

U, Woun soihd B wadhing your Gore-Te®™ pleces.a for Cols in pour Sweeat, ding, smsoke hrom camplires., ) all can CRog up the
membrane’s pores 4% well as inberfene with the DWW abidlity to work. Machine wash on a warm cyce. Use a small
amount of bquid detergent (or even better, a specific cleaning product lie . Mo poveder detergent, fabric
sofTereeTs, Conditioners, or bleach.

2, Turedbe dry on bow - this wall reactivagi thet DWR reatmang O ypour auter fabirks, I you Jon'T Ras & dryar, uss an inon on
B VR ST with B Tl BEtwien B indi and viur SRimisnt, * D Aol Sk 0 2ree, Eveniualy 1Rl {oatang vl
need to be restored. When drgingfironing no longer reactivates your DWR treatment, apply a new water-repellent
treatment to the garment's outer fabric. Onoe again, use products lie oF Mo,

3, Do this Often, Onde & year at least, depending cn how mudch you use your garment. For mountain biking, where msd i
an x5, that shoild Be more Bke 2-2 1irses per year, I you ot grease oF ol on your [cket oF ShorTs, use 8 grease-
Lustirgg dhal doap like Daven o Sunlight with @ tecthibrush Before you vwash it in che machine, From personl experignin,
thiss works even on stubbom grease stains, but requires some tenacity. Mare sure you rinse well prior to machine

ararilnm fn anesiee ok e e raee e

Yiag'we probalbly peen diagrams Blos chis befone 1o explain how Goee-Tex Suncions. but thene's a B mone (0 it than mests the ey,

How Gore-Tex Works

Theie buickis priemiiae of ary waterproalibreathable (b membrans S that. Sespite diferenies in Structune oF mabirial, they ane
3l designed to dllow vapour o pass through them - but not water, Thrse key Factors dictate the efficacy of vour w'b garment's
performarse:

1 = Pressure Differential

WatgrproolBreathable marmbrants need an anvincnmant whts warmeh roanes pressue on the skde of the garmesnt that
il prrh Wates [in @ Vapsur SEA0E) 1o the cutsache where it condinses oron & collides with cooler air, Amaherg that mersmizes
af Fieries thid preture differertial will decrepse (he mambrans's eMectiverets, This included loode aness whine the Taknic 15
further From your body - the ares under your armes, for examgle. Those larger qpaces increase the pressure required 1o push
wapousr bo the inmer edge of the garment 5o it can be transported bo the outside. Best case soenario, kartin says, is a next:bo
skir fisting garment with gaskets. Vents ane actually nof useful as far as membrane performance, because they introduce
cooder air to the inside emvironment and decrease the pressure differential But this is also where theory and praciscality
collide, becactse wa also kngw that verts arg essential for Righ conput acthaties. TRers are Trss when you'ne just gong o
FErsETALE [0 MACh Rt and Fbal vaposr for che Marrdirans [0 hardhe, Winin That happans, you nesd 0o uss thiy vencs in
ander 1o fermtrel yeur comSan. Hoveewer. knowing Bow thil impacts vour garment’s ability to Tunttics Mgt impadt how lang
woua e thols verts cpen. The sooner you dote tham, or rédudce the cpaning. the mare you Slow Gone-Tex 10 et back i
doing its job to regulabe your lempersture.

At this poing | weas starting to under<tand just how important a gaement's fit is in relstion to the membrane's performance. &
weas also clear - yet again « just how impoetant it i to get layering just right.

2 - Water Must Bead on the Dutside



CONTENT: WORTH EVERY PENNY

Stuff Wed Buy Again and Again
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It may seem like mountain biking costs a fortune, but this column will explore
bikes and parts that represent exceptional value, as well as other ways of
keeping a little more jingle in your baggies.

PERFORMAMCE + DURABILITY
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FiveTen Impact Pro
Words A Barlas  Photos A) Barlas Date Sep 30, 2020 Reading time 10 min

My first ride-specific shoe was the original FrveTen Impact High. These shoes had somie Bsues but | loved them ampaay. Years
Lartae | enchid L O Wit Bacdena iy (e rine shash o SO Cimi But 1Ry STopEed making it Shorthy aT0es the Vang Gravs
Py praTere oS hiee firsie Chargbed Bndm the Gravel which wirg etsentialhy & Skate Shas witls § spckinr sole, | S6ll s i

kickirgg abscut Bart | dare nok rde thim again for fear of runing Ehe reemocies. | already did that with childhcod-T.Y. Tivourite

After many years of riding, I've become more open-minded about the products | use. The most memorable impact has been Nightrider. Instead, orce in a while | admire them and remembser the good times, despite breaking toes in them because of
with tires, where | moved from a strictly DHF diet to allow others into the fold. Some tires only survive a few rides but others T L 2 e s g s

L " P | » 1 [ Befare the WS, | veas a dishand FeaTen impact Tan but afer theem. | oouldn't stamnd che bl of whal wad their CLamers Imaes s e s ey e e g N B B
Sta'_'p' on the bike until ﬂnjj" small slivers of |'L-|ES remain. While hl:';l'ﬁl'll"lg an open mind has been forced Hpen the stubborn [eersion 2} | Spent & while esting vamous other Shoed - Somibrio, Tive, Girg - But after & few years dipped i | arrived badk at :;#Mrmxﬁxww mﬂ*m il :nhrnfrwm-ue:f-l:e Mrﬁn:ﬁiwhmf;t v
Scottish/Taurus side of my personality, there have been occasions where it bit back. Those incidents sent me into a snickering FrveTen. The shoe | returned to vas the Freerider Pro with the smooth section of ki rubber sole. Az many know, this thoe

and many of FveTen's products during that period had Eswes with durability. Like others, my Freerider Pros delaminated bt 1

SP”—'EII-' S-WEEFIFIE | won't tr_f d n'fthlng new EIEEIIH. mianaped (o sabvage them for Funcneds of kilksmebnes with the help of Shoe Goo and | dare nof hile in them. My sxpsriences



CONTENT: TEARIT DOWN

Digging Deep Into How Things Work

Wiz, A tear down of a piece of gear, aimed at showing the inner guts of some of

RCT S ey i Thows S Sy oo AOOOC® [ the more complex components that go on our bikes (forks, dropper posts,
brakes, hubs). May include maintenance tips, things to watch out for and
other advice. This is a great way to have your product profiled in great detail,
and to shine a light on the careful design and engineering that goes into

«-L today’s best MTB products.

TEA‘RDD'I.I‘JN e

B|kev ke REV'V’E\&D ropper Post Perfect for things like: hubs, dropper posts, brakes, derailleurs (examining

and adjusting clutches), BB/cranks, pedals.

Tear o

100hr Service Cartridge Service
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Words Andrew Major Photos Andrew Major Date Jul 9, 2018
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CONTENT: PRODUCT LAUNCH

Let Us Help You Get the Word Out There

Wi, ,_ _, Whether you're new to the NSMB family or just need help launching a product, the
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Product Launch Package is designed to be a turn-key solution that will guarantee
your news gets seen at the right time, right on the front page. We'll take your PR
assets and turn them into a customized article on our front page. This works best
if you can get us the product in hand before launch so we can create our own

images to support the content.

_HN_Nlpi EMEN ) L)
' - WI 1Ei':ll'li‘-.l
1

\i' ]
/|

Snaic peekc at Froqect 311°% 53 huls - hings Tor tharg eyes.
NEME: Con pow el me a bt more about the mew owmers sod leadersip ieam o8 Projec 3217

Words Pete Roggeman Date Oct 13,2022 Reading time 5 min

If you're a rider in search of Made in Canada products, there are plenty of things to be excited about, and now there's one
mare; Project 321, the well-respected hub brand formerly based in Bend, Oregon, has been bought by a Canadian group and
is being moved north of the border. Full details are below, including answers to some questions | put to Mark Wells, Project
321 business development manager. Find the release after the break, and the Q&A after that. And we'll bring you more news
from Project 321's new leadership team soon as they get ready to announce the brand®s Gen 3 hub in the near future.
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= Progect 321 Inc. Fas the Capacity and ambition oo scale Mo an induriry Mading cycling compoment manulsctures that wil
fexrt on OEM, sftenmacket, and direct sales;

& A Gereration 3 (4G37 Progect 320 hub is currentty besng tested and ins official releace date will be announced dhis
[T T

& The Generation 2 (PG hub has been discontinued and & no longer avsilable for sale: and

= Exditing warrawties wilf be howoured, sed spare parts aad erviee will comilace fo be available

Project 321 Timeline

Early Days
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CONTENT: FORUM TESTING

Turning Proauct Testing on Its Head

Wiz, | | Occasionally we turn product testing over to our forum, which is full of
S nsmih [ i r Logdn | : (- : :
= NSaimls  Gear Articles Videos Podcast Photos Shop Buy&Sell Forum AE®OHEE® oo | knowledgeable, active participants. There are several key benefits to forum testing:

%
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1. It eliminates the bias readers often feel permeates editors’ reviews.

2. It encourages interaction with readers, since the testing is ongoing, and
hosted within the forum. Readers can pose questions directly to the testers,
creating discussion around the product.
| 3. There is also an opportunity for the manufacturer to have some direct
B i U e — interaction, both with the chosen forum testers as well as with readers in the
testing thread.

Forum testing turns the gear review on its head by letting our knowledgeable
forum users (pre-selected based on applications) test a manufacturer’s products
and report regularly on their experience. It eliminates the perception of bias and

turns the review into an interactive process that takes place over eight weeks or

s0. Response to this so far has been excellent.

Yo shtesuld b an erthenlais sider, bt by ne sapann S you harer S0 b o sunpeneon gapard, maschanically
FREhE, &F & P0 Nl W T BSRR 1o vl sty N Bl TReri redernl Wt S0, SR, . Afriver il L
CpamieatS Dbl [ M0 AT OaE VRS esdse] D0 D DOl Nibd 45 4 DERDET

1. Wiut b il Foriale) ooy iR DL TRy O OF FhoE? Acrediner weltat bedo weaskd youl bolt your Asnon pes Toek
petn?

4. Hires wou Falsl expebrinis willh 3 U Saniloor produd] i L Sl S 05 piu Cuimenitly’ Sev Byl

3. How weoaahdl oi decritel o qurnena beved OF Comforn with SETeng D SUEESa, Iafiing SHmings. et
L Beginner [someons Hue pet R ep for o, §jus ride it inbemmedae [ can s my own g snd ply sepund with
a srtting e ganonally], Advanoedd [1 can uereicr anad maintsn & forh, undrtansd e innardi, and em coemparten
Fur“m Tﬂﬁtl ng: 5“ ntu ur A“ru“ 3.4 “.':2 ch and pomiorlabie sl up suipenieos for & varety of d6fer nl apelcalicnal
n SRETHEITENET. £ 3 NEwIRE WATH NEST 10 SUEENSa0N SE0 D Can e & 2o0d Candesline for he program, il we led
F woas W by 3 poded jorbi 0f CoaTaTE e ating the proaes of wEtting wp, rking. snd kearrdng (0 pliy grgdsne wigh
wﬂr{jS F'EtE Rﬂggema n DE tEJun 5[ 2“1? sunpa et ing and Wearing your {houghty weth the lorum 'l.
4 A you curnitly cofikdering & SO upghrich for your Bion ! B 0, whdl ool aredevere you conlemglating
Ab WEMA oo gdincry and contribiton pat a kot off time and effoet s proaduet teating, Wi sden 5o preaent . - . ~ 5
F Ealanced, Boughiful spnicmy, and By to sbminete biad i ocder 1o deleer valuable imight! B yeu - cus reader On 5. B yous ULy Ity vl ol el 21 & wehaol, o7 O et Bor 0y & ks it ey B 2 mecevoary
- SOLiS vl el Wil O Pl 10 vl Yo, B L ieTiftusrely’ FiérTilebdd of MSMS, e OFueid & 10 paiDOpale K . lasd Importantly; Prowde an eesmphe of & mind redess sebed sny sompanant (raw of oid, whather you cwn
prodect 1estng o rast] b proscke & ihert Peviiw |~ 300 werds], malkdog fung 1o cover Thingl lop perfarmancs, deiign, vk
f i H ' H ' 7 bl e . ST i . = i . ~
At NSMB our editors and contributors put a lot of time and effort into product testing. We aim to present balanced, thoughtful For Lot Forum Test, we have ieamee up with 5% Sustur, Their Auron 34 Fork . nom-oost meebe that s ooy, Sc Vo ¥ e O o ton o e, P, Pl -t e BT VOO o o o e
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opinions, and try to eliminate bias in order to deliver valuable insight to you - our readers. On occasion, we work with a
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OBSESSED WITH MOUNTAIN BIKING: THE NSMB PODCAST

Alternative Ways to Connect with our Audience

Wiz,
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We've recorded sixteen episodes and many more are on the way. Please get

in touch if you'd like to discuss podcast sponsorship or other partnership
possibilities.

Ben Arnott

i The HSMI podoast; Obsasred with Moundain Biking

-
Podcast

& @

Ben Arnott

The NSMB podoast Obsessed with Mountain Biking >

B Resuma

Cur guest 1o the iest NSKB Podcast s Ben
Arnott, @ World Cup downhill mechanic,
engineer, and small business cwner,

Ben spent Several yvears working as the head

1/ [ mechanic for Trek World Racing and the ¥T Mob
__@\ J"" -!a' and the stories from his time following the circus

o nj provide a fascinating kook into the World Cup. For
Words A.). Barlas Photos A.). Barlas Date Aug 9, 2021 Reading time 1 min

six of his yaars with the teams, Ben was also
responsible for the team truck. He got to kndw it
mbimately while drving the large ng on the small,
Europan mauntain reads to each venue,
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CONTACT

Let's Have a Chat

'

PETE ROGGEMAN SALES, MARKETING, PARTNERSHIPS

4 4 b4  pete@nsmb.com

Ry 604.761.9593

CAM McRAE EDITOR

N cam@nsmb.com

Qy  604.833.6796
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